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GONGOS RESEARCH CLIMBS THE INC. 5000 LIST OF
FASTEST GROWING COMPANIES IN AMERICA

Inc. Magazine Recognizes Marketing Research Company’s Progress

Auburn Hills, MI — August 21, 2008 — Gongos Research has been named to the 2008 Inc. 5000 list of
“The Fastest Growing Private Companies in America” as announced by Iz magazine. This year, the
company rises in rank, experiencing a 55.9% three-year growth, with 2007 revenues of $13.2 million.
This percentage growth, as measured by In. magazine’s Inc. 5000 criteria, has more than doubled

since last year’s Inc. 5000 ranking.

The second annual Inc. 5000 list was announced nationwide on August 20 on Inc.com. As an
extension of Ine. magazine’s annual Inc. 500 list, it celebrates the remarkable achievements of today’s

entrepreneurial superstars — the privately held small businesses that drive the economy.

“Our recent growth has been driven by both our diversification strategies and the emergence of our
online research communities,” says John Gongos, president and founder of Gongos Research.
“Clients value our ability to engage consumers in a new type of relationship through online

communities, as well as the flexibility they provide to conduct traditional research methods.”

According to Inc. 5000 Project Manager Jim Melloan, “Our second annual Inc. 5000 list gives an
unrivalled portrait of young, underreported companies across all industries doing fascinating things

with cutting-edge business models.”

Since 1991, Gongos Research has worked with leading companies representing some of corporate
America’s most well-known brands, including Best Buy, Hallmark, Nestlé Purina, Domino’s Pizza,
Borders, Mars Inc., GM, OnStar, and Polaris. Since 2007, Ford Motor Co. and US Bank have also

joined the company’s list of clients.

Gongos Research is a custom marketing research company that forms trusted research partnerships
with companies around the world. Blending strategic thinking, top talent, breakthrough technologies
and proprietary software, Gongos’ offerings help refine, enhance and advance products and services

across many industries. For further insight into the Gongos culture, visit gongos.com.
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