
     
 
 

 
CONSUMER VILLAGE PROVIDES A QUICK PULSE ON CONSUMER SPENDING 

 

Findings Indicate that “Instant Gratification” Spending is Most Affected by Current Economy 
 

AUBURN HILLS, MI – April 27, 2009 – Results from a survey conducted in Consumer Village—a 
proprietary online community managed by Gongos Research—point to a trend in consumer 
spending caused by current economic conditions.  Between 55% and 65% of consumers who 
regularly spend money on restaurants, vacations, sporting events and concerts, or in-theatre movies 
have reduced spending in these areas.  However, fewer than 40% have reduced spending on cable 
television, gym memberships and fitness activities, or organic and specialty foods.      
 
According to Mitch Sanders, Ph.D., Analytics Director for Consumer Village, “This pattern shows 
that products and services that provide immediate gratification are most susceptible to the economy, 
while spending that results in enduring enjoyment or contributes to a healthy lifestyle remains 
strong.” 
 
Open-ended answers provide further insight, showing that 60% of consumers have at least one area 
of discretionary spending that is immune to the economy. Expenditures that allow consumers to 
“stay connected” – like the Internet and television – along with spending on children, pets, and 
charities, are among the items most frequently identified as “must-haves.”   
 
Of the 4,000 community members who were invited to participate in the survey, over 1,200 
provided responses within 24 hours. 
 
As a growing online community of over 10,000 members, Consumer Village provides companies 
with an efficient way to conduct both qualitative and quantitative research. Companies can engage in 
a range of research activities in the community, from posting a Flash Poll/Dialogue to conducting 
in-depth, longitudinal research in their own “Quick Start” community initiated on the platform. 
 
Gongos Research established Consumer Village as a socially interactive research network to create 
enduring, two-way relationships with consumers.  By creating an environment that fosters ongoing 
participation of community members, Consumer Village generates comprehensive insights that go 
well beyond traditional online survey methods. 
 
To learn more about this study or about conducting research in Consumer Village, email 
iCommunities@gongos.com.  For information on becoming a member of Consumer Village please 
visit Join Consumer Village  
 

- more - 

http://www.gongos.com/GongosOnline_ConsumerVillage.aspx
http://www.gongos.com/GongosOnline_OnlineSurveys.aspx
mailto:iCommunities@gongos.com
http://www.gongos.com/JoinOurPanel.aspx?p=3


 
 
Since 1991, Gongos Research has worked with leading companies including Best Buy, Hallmark 
Cards, Mars Inc., Domino’s Pizza, U.S. Bank, GM and Polaris. In 2007, the company was first 
named to the Inc. 5000 list of “The Fastest Growing Companies in America,” and in 2008 was 
among the Honomichl Top 50.   

 
Gongos Research is a custom marketing research company that forms trusted research partnerships 
with companies around the world.  Blending strategic thinking, top talent, breakthrough 
technologies and proprietary software, Gongos’ offerings help refine, enhance and advance products 
and services across many industries.  For further insight into the Gongos culture, visit gongos.com. 
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