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CONSUMERVIEW OFFERS UP-CLOSE LOOK AT CONSUMERS

Gongos Research Takes Online Focus Groups to a New Level

AUBURN HILLS, MI - October 7, 2008 — Time is money. And in the research world, the ability to
go face-to-face with consumers from multiple markets is a valued commodity. Gongos Research is
streamlining qualitative research by offering ConsumerView, an online method for conducting in-
depth, interactive focus groups. By integrating easy-to-use webcam technology, ConsumerView
offers the same high-quality insights gathered in traditional focus groups, while reducing travel and

time constraints associated with conducting research in multiple markets.

ConsumerView offers a comprehensive approach to qualitative research that includes behind-the-
scenes technical management, seasoned moderators and instant documentation of typed, verbal and
video responses. A chat feature also allows for “offline” correspondence between clients and
moderator. Clients that have already utilized ConsumerView for research include Best Buy, Blue

Bunny and Ford Motor Company.

“Clients are responding to our ability to engage customers from multiple markets in one place at one
time,” says Tonya Jiles, ConsumerView Product Manager and Senior Project Director for Gongos
Research. “By connecting them online, we give our clients the opportunity to allocate more of their

research budget to actual research, as opposed to travel and facility costs.”

She adds, “ConsumerView enhances the online experience — often considered impersonal — into

lively, interactive focus groups that allow companies to obtain invaluable consumer insights.”

Wells” Dairy, Inc. recently conducted exploratory research for its number one selling brand, Blue
Bunny, by completing six ConsumerView focus groups that engaged consumers in in-depth, face-to-

face discussions about healthier ice cream choices.

“These groups gave us the ability to move beyond just basic facts,” said Scott Galloway, Consumer
Insights and Innovation for Blue Bunny. “They provided more robust insights that allow us to delve
deeper into consumer behavior and better prioritize how we offer product features and benefits to
meet the evolving needs of our target customers. Overall, the research is enabling us to transform

our brand and stay contemporary.”

Since 1991, Gongos Research has worked with leading companies including Best Buy, Hallmark

Cards, Mars Inc., Domino’s Pizza, US Bank, GM, OnStar, and Polaris. In 2007, the company was
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first named to the Inc. 5000 list of “The Fastest Growing Companies in America,” and in 2008 was

among the Honomichl Top 50.

Gongos Research is a custom marketing research company that forms trusted research partnerships
with companies around the world. Blending strategic thinking, top talent, breakthrough
technologies and proprietary software, Gongos’ offerings help refine, enhance and advance products

and services across many industries. For further insight into the Gongos culture, visit gongos.com.
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